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Creating The First
Comprehensive Trade Fair
for Mexico's
Built Environment
This unique collection of
events will bring together
security, fire protection, safety
and facility management
solutions, creating one of the
largest events in the world for
building owners, managers,
designers and operations
executives responsible for
facilities of every kind.
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Also in the mix, along with a diverse cross
section of end-users, will be a robust audience
of consultants, integrators, distributors and
manufacturers' representatives that can help
you move your products through the
value chain in Mexico.

Capture the synergy created by the combination
of these four compelling events
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More is Better

In all, over 400 suppliers will be demonstrating
products, services and technologies for
protecting property and for managing a safe and
successful building, plant, campus or complex.

Projected 2010
Unduplicated Attendance: 15,000
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Why Mexico?

Mexico is the world's thirteenth largest
economy, with a population of 110 million.

Joining the “Trillion Dollar Club” in 2005
with GDP surpassing that mark, this free-market
economy has solid, dynamic industrial and
service sectors, with increasing levels of private
ownership.

Recent administrations have expanded
privatization, and competition in airports,
seaports, telecom, electrical generation, and
natural gas distribution, among other sectors of
the economy.

At the same time, vast incentives have
been put in place to attract foreign capital for
industrial development and tourism.

Construction activity of note in 2008
centered on housing, high-rise office buildings,
shopping centers, industrial plants, hospitals,
and hotels, with a combined total investment
of over US$64 billion*

As fire protection and life safety standards
and practices advance in Mexico, opportunities
for fire and safety suppliers will keep pace.

*source: US Commercial Service

is brought to you by the National Fire Protection Association,
the world’s foremost advocate of fire prevention, and number

one authority on public safety.

Capture the synergy created by collocating with these three

additional interrelated events

Mexico’s Premier Security Event

The Premier Occupational Health and Safety Expo in Mexico

Mexico’s Renovation, Retrofit, Operations, and Maintenance Expo

The Built Environment in Mexico

As you descend into Benito Juarez
International airport you can see that Mexico
City is, architecturally, one of the richest cities in
the world.

The rest of Mexico's story is equally
impressive.

Sprawling industrial plants surround
Guadalajara, and Monterrey. Fabulous resort
communities line the shoreline on both the
Pacific and Caribbean. Factor in an expansive
public and private health complex, world
class university campuses, and all-pervading
government services network and you can see
that opportunities to sell your products here
are deep and wide.

Industry Access in Latin American

Mexico Fire Expo is supported by the NFPA,
and enjoys the active participation of numerous
allied professional groups and related industry
chambers.

Event promotion will be driven by the
number one publication informing Latin
American fire, electrical and life safety
professionals, NFPA Journal Latinoamericano,
which is read by more than 29,000 fire &
safety specialists in Mexico, Central and South
America.

On the ground, the NFPA Capitulo Mexico
chapter has been a tireless promoter of life-
saving codes and standards helping bring
about important formal agreements between
government, private agencies, and NFPA.

The Mexico Chapter's ongoing activities
include monthly networking breakfasts
and participating in numerous industry
gatherings and its experts will play a lead role
in developing conference program content
designed to attract key buyers to Mexico Fire
Expo.




How do we deliver the audience you
want to reach?

It's done through relentless marketing and
communications.

Advertising, direct mail, e-mail, editorial
coverage and telemarketing campaigns are
already at work building awareness and
excitement among the following groups of
professionals:

M Past attendees of our events

W Visitors to related events

¥ Magazine subscribers

" Newsletter readers

M Professional association members

¥ Industry association members

® Government chambers

M Proprietary databases (hospitals, airports/
seaports, hotels, universities)

Add in co-operative campaigns with
partnering exhibitors, sponsors and endorsers
and you can see that as an exhibitor, you
benefit from tremendous leverage being
applied toward a single objective: putting
you face-to-face with thousands of potential
customers.

The Live Event Advantage

If you are looking for new customers,
strategic partners, integrators or distributors you
will find them all at this important event.

In addition to a business-stimulating
information exchange, Mexico Fire Expo
provides unique networking opportunities and
creates an ideal atmosphere for identifying
sales prospects, cultivating customer
relationships, and enhancing your company’s
image.

The NFPA conference program is designed
to increase awareness, understanding and rate
of adoption for fire protection and life safety
concepts, solutions and standards, and will
help attendees become better equipped to
recommend, specify and buy your products.

Confirm your participation and
reserve your booth today,
call 630-271-8210

For current information,
visit www.nfpa.org/mfe

Fire Expo Attendee Job Categories

Architects

Builders

Building Owners / Managers
Consultants / Consulting Engineers
Contractors

Dealers / Installers

Distributors

Electrical Contractors

Engineers (Design, Construction, Project)
Fire Service

Facility / Plant Management
Government Buyers

Law Enforcement / Public Safety
Inspectors

Maintenance

Planners / estimators
Operations

Business Owners / Mangers
Safety / Security Management
Sales / Marketing

Technicians, Specialists



Fire Expo Audience Demographics

Exhibitors in Mexico Fire Expo can expect to see three to four thousand professionals whose
primary job involves fire protection and life safety plus another several thousand individuals
crossing over from our collocating sister events with an interest in their products. For example
249% of Expo Seguridad and 33% of Mexico Safety Expo attendees expressed an interest in
fire protection products.

Below are audience demographics from the most recent Mexico Fire Expo.

Primary Business Involvement In Purchase Decision

Recommend

Supply-side
(Distributor/Dealer/

Installer/Integrator) No Involvement

Make Final Decision

Primary Job Function

Architect - 2.9%

Building Owner / Manager - 2.1%
Consultant / Consulting Engineer - 7.0%
Contractor - 6.7%

Engineering - 21.1%

Fire Service - 4.0%

Facility / Plant Management - 1.6%
Human Resources - 2.4%

Information Systems - 1.6%

Building Inspector - .7%

Law Enforcement / Public Safet?/ - 2.0%
Loss Control - 2.0%

Maintenance - 5.5%

Manufacturing -~ 3.2%

Operations - 2.0%

Business Owner/General Manger - 7.7%
Safety / Security Management -~ 5.3%
Sales / Marketing - 11.6%

Technician / Installer -~ 3.0%

Other-  7.6%

o

5% 10% 15% 20%

Products And Services Purchased

Access Control Systems - 40.0%

Alarm / Detection Systems - 58.6%
Armored Car Services - 3.9%

Building Construction Materials - 11.7%
Building Facilities Automation - 18.4%
Burglar & Fire Alarm Equipment - 28.2%
CCTV Equipment - 38.4%
Communications Equipment - 18.6%
Computer Security - 5.2%

Deterrent Equipment - 3.6%

Education / Training - 21.8%

Electrical Equipment / Services - 15.2%
Electronic Countermeasures - 1.4%
Explosives/Weapons Detection - 9.5%
Extinguishers / Foams - 38.7%

Fire Control - 45.4%

Fire Department Equip. / Services - 22.7%
CGuard Equipment/Supplies -~ 9.2%
HazMat Storage / Handling - 7.5%
Home Automation Systems & Controls - 4.4%
dentification Systems & Supplies - 14.7%
Information/Data Security -~ 3.2%
Installation/Operating Equipment -~ 8.1%
Inventory Control - 5.5%

Law Enforcement Equipment/Supplies -~ 6.0%
Locks, Safes & Vaults - 3.7%

Monitoring Equipment & Services - 17.1%
Outdoor Perimeter Protection - 10.2%
Personal Protection Devices - 17.3%
Pumps / Controls / Valves - 28.4%
Security Products / Services - 25.7%
Security Systems Integration - 19.3%
Signaling Systems - 23.2%

Sound & Communication Equipment - 16.5%
Sprinklers / Sprinkler Systems - 27.3%
ystems Integration Products - 14.6%
Vehicles/Transportation -~ 6.2%

o

10% 20% 30% 40% 50% 60¢

Reach Sales Prospects
from the Largest
Employers in Mexico
(companies who sent
personnel to Fire Expo
2008)

3M MEXICO

ADT SECURITY SERVICES, SA. DE CV.
AMERICAN EXPRESS

AXTEL

BACARDI'Y CIA, SA.DE CV.

BANAMEX

BANCO DE MEXICO

BAYER DE MEXICO, SA. DE CV.

BEMIS DE MEXICO

BEST BUY MEXICO

BIC

BOMBEROS BENITO JUAREZ
BOMBEROS DE NAUCALPAN
BOMBEROS DE VERACRUZ
BOMBEROS HUIXQUILUCAN
BOMBEROS IXTAPALUCA

BOMBEROS MEXICALI

BOMBEROS ATENCO

BOMBEROS D.F.

BOMBEROS TEXCOCO

BOMBEROS TENANCINGO
BRIDGESTONE FIRESTONE DE MEXICO,
SA.DECV.

CHRYSLER DE MEXICO

CIA. SHERWIN WILLIAM, SA. DE CV.
CIATEQ

COCA COLA

COLGATE SA DE CV

COMISION FEDERAL DE ELECTRICIDAD
COMPANIA MEXICANA TEXTIL S. A. DE CV.
COPIISA OFFSHORE

CORPORATIVO BIMBO

COSTCO DE MEXICO

DAIMLER CHRYLERS VEHICULOS COMER-
CIALES MEXICO

DUPONT

GENERAL MOTORS

GM REFRIGERACION

GPO. LIVERPOOL

GRUPO SECURITAS MEXICO, SA. DE CV.
HSBC, MEXICO

IBM DE MEXICO

INSTITUTO MEXICANO DEL PETROLEO
JABIL CIRCUITS

JONES LANG LASALLE

JOHNSON CONTROLS MEXICO

MABE, SA. DE CV.

MANUFACTURAS KALTEX, SA. DE CV.
MAVI FARMACEUTICA, SA. DE CV.
NESTLE MEXICO

NADRO, SA. DE CV.

NEXTEL DE MEXICO

NISSAN MEXICANA, SA. DE CV.
OFFICE DEPOT DE MEXICO

OWENS CORNING MEXICO

PEMEX

PEMEX REFINACION

PROCTER AND GAMBLE

PRODUCTOS CHEVRON MEXICO

RR DONNELLEY

SANBORNS

SECRETARIA DE SEGURIDAD PUBLICA
SCHNEIDER ELECTRIC

SCI-SANMINA

TELMEX

VOLKSWAGEN DE MEXICO, SA. DE C\V.
WAL MART MEXICO CORPORATIVO
XEROX MEXICANA, SA. DE CV.



“Mexico Fire Expo is
the only exposition
and conference

for fire protection,
electrical, and life
safety in Mexico.

It is here where
manufacturers,
distributors,
integrators and end- &S
users come together for networkmg,
to learn, and to evaluate products and
services that will help them meet their
goals and objectives.”

Antonio Macias
Director, NFPA Mexico Regional Office

About NFPA

The National Fire Protection

m!!w Association has been providing fire,
electrical, building, and life safety

information, research and training to the
public since 1896.
The world's foremost advocate of fire
prevention and an authoritative source on
public safety, NFPA develops, publishes,
and disseminates more than 300
consensus codes and standards intended
to minimize the possibility and effects of
fire and other risks.

Virtually every building, process, service,
design, and installation in society today is
affected by NFPA documents.

With over 80,000 members representing
nearly 100 countries, NFPA is the
international leader in promoting and
protecting public safety.

Mexico Fire Expo Mission Statement

The mission of Mexico Fire Expo is to
provide a forum to inform, train and
educate industry professionals on fire,
electrical, and life safety issues.

Exhibitor Information

Venue

Centro Banamex, Hall A
Av. Conscripto 311

Col. Lomas de Sotelo
Mexico D.F.

Exhibit Hours

Tuesday, April 20, 2010 2:00 p.m. — 8:00 p.m.
Wednesday, April 21, 2010 2:00 p.m. — 8:00 p.m.
Thursday, April 22,2010 2:00 p.m. — 8:00 p.m.

2009 NFPA Mexico Fire Expo Pricing

Option 1: Preferred payment rate; If you prefer to pay early with a preferential rate of
US$284 per meter (US$2,556 per 3m x 3m booth); Full payment has to be received
before January 15, 2010 and you must follow the payment dates below:

Down payment at signing 20%
2nd payment October 15, 2009 30%
3rd payment January 15, 2010 50%

Option 2: If the full payment is made before March 15, 2010 the cost will be US$308 per
meter (US$2,772 per 3m x 3m booth) and you must follow the payment dates below:

Down payment at signing 20%
2nd payment December 15, 2009  30%
3rd payment March 15, 2010 50%

Important: There will be an additional 5% cost over the amount due if the
exhibitor does not pay in full on time.

Included in basic space rental:

Booths 9 to 18 m2, (100 to 200 sgq. ft.), include: dividing walls, heavy-duty carpet,
1-grounded polarized electrical outlet (110 volts), fascia board (canopy) with the company
name and booth number and fluorescent lamp 2 x 39 watts (must have canopy to install).

Booths larger than 18 m2 (200 sgq. ft.) only include: 2-grounded outlets (110 volts).

Additional Cost (Optional):

Basic Furniture Package — Additional Cost US$225 dollars; per 3x3 unit
Package includes: 1 table 72" x 30", 1 table cloth, 2 chairs and 1 waste basket.
Complete Furniture Package — Additional Cost US$275 dollars; per 3x3 unit
Package includes: 1 counter with key (40" long by 45" high by 20" deep),

1 table 72" x 30", 1 tablecloth, 2 chairs and 1 waste basket

Reserve Your Space Today!

For USA/Canadian Companies For Mexican/Latin American
Contact: Companies Contact:

Lilliana Perez
C Email: Iperez@rocexhibitions.com
Telephone: 52 (33) 3030 7214
Isaac Gonzalez

exhibitions, inc.

ROC Exhibitions, Inc.

1963 University Lane

Lisle, IL 60532

USA

Phone: +1-630-271-8210

Fax: +1-630-271-8234

Email: info@rocexhibitions.com

PRODUCED IN PARTNERSHIP WITH:
\

NFPA

NFPA

1 Batterymarch Park
Quincy, MA 02269

USA.

Phone: +1-617-770-3000
www.nfpa.org/mfe

Email: igonzales@rocexhibitions.com
Telephone: 52 (33) 3030 7213
¢/o CANIETI

Av. Adolfo Lopez Mateos Sur No. 2077,
oficina Z31

Col. Jardines de Plaza del Sol
Guadalajara, Jalisco CP 44510
Mexico



